Public Relations:

How It Can Build Your Business

sherry alpert
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PR I1s Not Advertising
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Two Kinds of PR:

A Business to Business
(toni ght 0s f oc

ABusiness to Consumer



What Kind of Media Do you Need?

Print Media
Daily and Weekly New York Times,
Newspapers: The Wall Street Journal,
national and local Boston Globe

Business newspapers Boston Business Journal,
Providence Business News,
Banker & Tradesman

Business Magazines Entrepreneur, Business Week,
Fortune, Forbes, The Economist

Consumer Magazines TIME, Good Housekeeping,
Bost on, Menodos Hea
Reader 0s Di gest




What Kind of Media Do you Need?
Print Media

Trade Magazines Drug Delivery Technology,
Progressive Grocer, Stores,
Education Digest, Hotels,
Plastics News, Food Safety,
Medical Product Outsourcing

Specialty Consumer Down East, Robb Report,
Magazines Gourmet, Good Housekeeping

Technology Newspapers Mass High Tech, PC Week,
and Magazines ComputerWorld, VAR Business




Print Media: Newspapers
Client: StopLift

The startup created software that dete
to scan merchandise, but is deliberately giving it away to the customer, who is a
friend or relative. Sweethearting costs retailers $10.5 billion annually.



